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Penelitianini bertujuan untuk menguji: 1) pengaruh kualitas makanan 
teradap kepuasan konsumen, 2) pengaruh harga terhadap kepuasan konsumen, 
3) pengaruh atmosfer terhadap kepuasan konsumen, 4) pengaruh kepuasan 
konsumen terhadap niat beli ulang, dan 5) pengaruh hedonik dalam memoderasi 
hubungan antara kepuasan konsumen dan niat beli ulang.  
Penelitian ini menggunakan data kuantitatif. Sampel yang digunakan 
dalam penelitian ini sebanyak 205 konsumen Restoran Danau Tengah Sawah 
yang berniat melakukan pembelian ulang. Penelitian ini menggunakan alat uji 
Partial Least Square (PLS) dan analisis multi-group untuk pengaruh moderasi 
hedonik. 
Hasil yang didapatkan dari penelitian ini menunjukkan bahwa: 1) kualitas 
makanan berpengaruh signifikan terhadap kepuasan konsumen, 2) harga tidak 
berpengaruh terhadap kepuasan konsumen, 3) atmosfer berpengaruh signifikan 
terhadap kepuasan konsumen, 4) kepuasan konsumen berpengaruh signifikan 
terhadap niat beli ulang, dan 5) hedonik tidak berpengaruh signifikan dalam 
memoderasi hubungan antara kepuasan dan niat beli ulang. 
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THE ROLE OF HEDONIC TO MODERATE RELATIONSHIP AMONG 
SATISFACTION AND REPURCHASE INTENTION 
(A Study in Danau Tengah Sawah Restaurant) 
 
CLINTON ERIK JUNIANTO CAHYO HARTONO 
NIM. F0212028 
 
 The purpose of this research was to examine 1) the effect of product 
quality on customer satisfaction, 2) the effect of price on customer satisfaction,  3) 
the effect of atmosphere on customer satisfaction, 4) the effect of customer 
satisfaction on repurchase intention, 5) the moderating effect of hedonic on the 
relationship between customer satisfacton and repurchase intention,The case 
studied in this research were the customers of Danau Tengah Sawah Restaurant. 
 Using quantitative data in this study with sample of 205Danau Tengah 
Sawah Restaurant customers who have intention to repurchase.This study 
applies Partial Least Square (PLS) and multi-group analysis to examine the 
moderating role of hedonic. 
 The result of this study shows that 1) product quality postively affected 
customer satisfaction 2) price had no significant effect on customer satisfaction, 3) 
atmosphere has positively affected customer satisfaction, 4) customer 
satisfaction positively affected repurchase intention, and 5) hedonic had no 
moderating effect in the relationship between customer satisfaction to repurchase 
intention. 
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